
EVOLUTION OF SDM: 
What do CHWs 
have to do with it? 

 

VICTORIA JENNINGS, Ph.D 
INSTITUTE FOR REPRODUCTIVE HEALTH, GU 

Standard Days Method® in Community Based Family Planning Programs 

09 DECEMBER, 2014  



 
Method  
Concept 
2000 

Pilot 
Introductions 
2000-2004  
Method 
Efficacy  
2002 

OR Studies 
2003-2005 

Impact 
Studies 
2005-2007 
 

Scaling-up 
2007-2013 

RESEARCH-TO-PRACTICE-
TO-SCALE 

2014 and 
Beyond 















CHWs 







After being convinced of  
its effectiveness, I started 

informing other women in my 
community about SDM. Now 
they use it and are satisfied. 

My goal is to continue 
spreading awareness so more 
couples are able to limit their 

family size with SDM.” 
 

Zarina Bibi, CHW, Jharkhand 



CycleBeads is not a 
complicated thing to  

use. I notice that it is a 
method greatly appreciated 

because it helps couples pay 
attention as the ring moves. 

I’ve also noticed an increase 
in the number of couples 

using it. 
 

Speciose Ayinkamiye, CHW, Rwanda  
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# NEW SDM USERS PER 
QUARTER BY PROVIDER TYPE 

(February 2005 – July 2006) 
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Pic of reporting forms… EOI3? 







CycleTel™ CycleBeads® Apps CycleBeads® Online 



Market validation testing image 









WHAT WOULD  
SUCCESSFUL 

SCALED UP 
PROGRAM  
LOOK LIKE? 
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www.StandardDaysMethod.org | www.irh.org 
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